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4. What is your experience and expertlse in strategic planning, budgeting and destination
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5. What does success for this Committee look like to you?
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APPLICATION

Name:

Mailing Address:

Email Address:

Phone Number:

1. Why would you like to be on the Visit Fort Bragg Commlttee7
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2. Briefly describe your vision for Fort Bragg's Tourism Economy over the next 3-5 years.
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3 What are some of your prior board/commlttee expenences" Mend, (o by Lod "“"j A ac ; fer

On evtn WXl erperiCue .
Lin, et ’ \ T





