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Preliminary

Promotional Calendar 

2025 > 2026

Sept. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May June

Craft Beer Month

Room With A Brew

Ongoing Digital Campaign

Winter Visit

Whale Fest

Seafood

Major Promotion

- Hotel Involvement

- Landing Page

- Paid Media

- Organic Social

- Newsletter

- Conversion CTA

Minor Promotion

- Landing Page

- Organic Social

- Newsletter

Ongoing Organic Social Media

Dev.

Dev.

Dev.

Dev.

Campaign Development

Dev.

Dev.

Hike & BikeDev.

Blues FestDev.

Ongoing Mountain Bike Race and Music Festival Development

Summer EventsDev.

Aug.July

Photo ContestDev.

Dev. Kelp Fest



VisitFortBraggCa.com
MONTHLY SITE TRAFFIC

Google Analytics

• December  2026 – 11K

• January 2025 – 8.1K

• January 2024 – 5.2K

January 2026



VisitFortBraggCa.com
MONTHLY SITE TRAFFIC

Google Analytics

• January  2026 – 15K

• February 2025 – 8.3K

• February 2024 – 9.2K

February 2026



January > February Activity:

• Winter Visit

• Blues Fest

• Whale Fest

• Tent Card

• Thanksgiving Coffee



Newsletter
January Email

• 9,440 Deliveries (+1,249)

• 1,933 Total Opens  (+204)

• 14.1% Open Rate (+1.1%)

• 810 Total Clicks (+307)

• 5.7% Click Rate (+1.9%)

• 29% - Clicks Per Open (+11.6%)

Total Contacts: 11,044 (+1,537)



Newsletter
February Email

• 9,660 Deliveries (+226)

• 2,245 Total Opens  (+312)

• 14.5% Open Rate (+.4%)

• 806 Total Clicks (-4)

• 5.1% Click Rate (-6%)

• 35.3% - Clicks Per Open (+6.3%)

Total Contacts: 11,480 (+436)



January Social



February Social



Sustaining Google Performance Max Brand Campaign + Promotions

Per campaign:

• Brand Campaign: Drove the majority of the traffic with 301K impressions 

and 9.2K clicks, maintaining a 3.05% CTR and the lowest CPC, making it 

the most cost-efficient campaign. 

• Winter Wanderland generated 132K impressions and 3.1K clicks, (2.32% 

CTR). Campaign now paused. Gained over 1,500 new email sign ups.

• Whale Fest: Delivered the highest engagement (14.05% CTR), at a 

smaller scale with 8.6K impressions and 1.2K clicks

• Key Takeaways: Brand drove the largest share of volume, while Whale 

Fest showed the strongest engagement. Winter Wonderland showed 

moderate performance but achieved goal of significant new sign ups. 

To Date Performance (Jan 1 > March 10):
• Clicks: 13,492

• Impressions: 443,476

• CTR: 3.04%

• Average cost per click: $.16

• Spend: $2,011

• New eNewsletter Sign ups: 1,530



2026 Winter Visit Results

Key Insights:

• Winter Wanderland generated 132K impressions 

and 3.1K clicks, (2.32% CTR). Campaign now 

paused. Gained over 1500 new email sign ups.

Google Ad to Date Performance (Jan 1 > March 10):

• Clicks: 3,095 (to promo page)

• Impressions: 133,846

• CTR: 2.31%

• Average cost per click: $.28

• Spend: $853.44

• New eNewsletter Sign ups: 1,530

Paid Meta Ads:

• Clicks: 2,333

• Views: 112,195

• Spend: $516.37

Paid Google Ad Year Comparison

Jan > Mar. 2025 > 2026



What’s on deck: 

Beach Map – at hotels, revision coming soon

Sign up for the eNewsletter Tent Card

Whale Fest promotional support ongoing

New Pages:

• Stories: Thanksgiving Coffee

• New business page for Mountain Mike’s Pizza

Entertainment Zone Destination: Social media and for next eNewsletter

Progress on Blues Fest: 

• Full Ticket Sales Continue

• Poster/Postcards/Flyer produced and distributed

Winter Visit Campaign: January 1 – March 31

• Participating hotels: Beachcomber, Surf & Sand, Anchor Lodge, Noyo Harbor Inn

• Prize Packets include: Skunk Train Presidential tix for two, Dinner or brunch for two at 

Harborview Bistro, two certificates for whale watching from The Viking tours, two 

certificates for a meal at Noyo Fish Company and at North Coast Brewing Company. 

• Paid media: Google display ad campaign, Meta paid ads

• Organic Social



Questions?

Comments?


