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Preliminary
Promotional Calendar 

2024 > 2025

Sept. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May June

Craft Beer Month

Room With A Brew

Gift Shopping

Winter Visit

Whale Fest

Eco-Tourism

Fort Bragg Food

Major Promotion
- Hotel Involvement
- Landing Page
- Paid Media
- Organic Social
- Newsletter
- Conversion CTA

Minor Promotion
- Landing Page
- Organic Social
- Newsletter

Ongoing Organic Social Media

Dev.

Dev.

Dev.

Dev.

Dev.

Campaign Development

Dev.

Dev.

Bike Fort BraggDev.

Blues FestDev.

Ongoing Mountain Bike Race Development



VisitFortBraggCa.com
MONTHLY SITE TRAFFIC
Google Analytics

• November 2024 – 5.4K
• December 2024 – 6K

January – 2025 (2024 – 5K)



Major Promotion



Major Promotion
Winter Visit Campaign



Newsletter
JANAURY EMAIL

• 7,067 Sends
• 3,793 Total Opens 
• 357 Total Clicks (+179)
• 36.1% Opens
• 2.7% Click Rate (1.7%)



Major Promotion



Major Promotion
Whale Fest

• Return of Chowder Competition
• Re-run Google Ad Campaign (3 targets)
• Poster, table cards, wine walk map



January Social 

Facebook

Instagram



Miscellaneous 
Bike Race Preliminaries: 

• Site Visit Last Weekend
• Gravel vs. Mountain vs Both?
• Registrations Down Generally
• Coastal Trail a Big Draw
• Downtown Start & Finish
• North > East via Cleone
• Partnership & Sponsorship Seeking
• Volunteers Needed
• CAL Fire + Timber Co. Relationships

Music Promoters:
• Meeting with three groups



Questions?

Comments?
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