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 SOCIAL MEDIA REVIEW 
7/1/16 - 12/31/17

PRESENTED BY: JUSTIN NADEAU 
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STRATEGY: 
• GROW SOCIAL MEDIA COMMUNITY
• INCREASE COMMUNITY ENGAGEMENT AND 

AWARENESS OF THE CITY OF FORT BRAGG
RESULTS: 

• TOTAL COMMUNITY GROWTH: 51,698 (+260%) NEW 
FOLLOWERS

• TOTAL ENGAGEMENTS: +400K 
• VIDEO VIEWS: +1M
• REACH: 1M 
• IMPRESSIONS: 2.9M
• COST: $8,400          
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3 AUDIENCE AND ENGAGEMENT OVERVIEW: FACEBOOK, TWITTER, INSTAGRAM AND YOUTUBE 
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4 AUDIENCE: FACEBOOK, TWITTER, INSTAGRAM 

FACEBOOK GROWTH: +207% TWITTER: +80%  INSTAGRAM: +10K% 

*VISIT FORT BRAGG NOW HAS MORE FACEBOOK FANS THAN: VISIT MENDOCINO COUNTY AND VISIT SANTA CRUZ
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5 FACEBOOK VIDEO VIEWS 
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6 DEMOGRAPHICS  
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7 MOVING FORWARD  

• DEVELOP MORE DIGITAL VIDEO ASSETS 
• INCREASED FOCUS ON INSTAGRAM AND TWITTER  
• INCREASE INVESTMENTS IN CONTENT CREATION
• EXPAND DIGITAL PROMOTION EFFORTS: EMAIL, AD 

WORDS, SOCIAL 
• IMPROVE GEO TARGETING AND PROMOTED EVENTS 
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THANK YOU! 

QUESTIONS? 
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