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2025 > 2026 Accomplishments

Increased Paid Media Effectiveness: 

• New formula improved results, lower cost

• Google Max performing and improving

Continue & Improve Search Optimized Content: 

• Multiple Top 10 Listicle Articles

• Watering Holes, Vintage Shopping, Girl’s Trip

Major Shoulder Season Engagement Spike: 

• January > March Site Visitors

• 2025: 29k, 2026: 40k

Annual Engagement Spike: 

• June > May Site Visitors

• 2025: 103k, 2026: 129k

Creative Campaign Awareness: 

• “Wander” directions further promoting Fort Bragg 

as hub for North Coast explorations

Hotelier Engagement : 

• Photo Contest Cash Prize Incentive

• Room with a Brew - Voucher program

• Winter Visit Prize Incentives

2026 > 2027 Priorities

Creative Direction: 

• Continue “Wander” Creative Direction Awareness

SEO Focus: 

• Continue Site Traffic Growth

• Sharpen Target Focus

Continue to Improve Paid Media Effectiveness: 

• P-Max Campaign Continuity

• Exceed Results in All promotions

Major Event Progress: 

• Music Festival – Spring 2027?

• Bike Race – Fall 2027?

Shoulder Season Prioritization: 

• Continue Budget ”Bulge”

Younger Demographic Skew: 

• Continue Targeting Younger Audience

Increase Hotel ROI: 

• Engage Additional Hoteliers

• Continue Booking Incentives

KPI’s (June 2025 to May 2026)

Organic Digital Engagement 

• eNewsletter –9,000 to 12,000 subscribers

• Instagram – 24,700 to 25,500 followers

• Facebook – 69,000 to 74,000 followers

Paid Media 

Online Shoulder Season Promotions

• 405,000 to 641,000 Impressions

• 6,510 to 21,800 Site Clicks

Winter Site Traffic

January > March

• 17,000 – 2022

• 22,000 – 2023

• 27,000 – 2024

• 29,000 – 2025

• 40,000 - 2026

Site Traffic 

June > May

• 62,300 – 2021 > 22

• 68,400 – 2022 > 23

• 94,000 – 2023 > 24

• 103,000 – 2024 > 25

• 129,000 – 2025 > 2026

Tourism & Marketing



Preliminary

Promotional Calendar 

2025 > 2026

Sept. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May June

Craft Beer Month

Room With A Brew

Ongoing Digital Campaign

Winter Visit

Whale Fest

Kids/Families

Major Promotion

- Hotel Involvement

- Landing Page

- Paid Media

- Organic Social

- Newsletter

- Conversion CTA

Minor Promotion

- Landing Page

- Organic Social

- Newsletter

Ongoing Organic Social Media

Dev.

Dev.

Dev.

Dev.

Campaign Development

Dev.

Dev.

Hike & BikeDev.

Blues FestDev.

Ongoing Mountain Bike Race and Music Festival Development

Summer EventsDev.

Aug.July

Photo ContestDev.

Dev. Kelp Fest



Promotions & Budgeting 



Questions?

Comments?


