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November 12, 2024



Promotion Calendar
2024 > 2025

Strategy Update
Integrated Communications Strategy Draft v1

Additions:

New Events

• Bike Race

• Music Event

Hotelier Engagement and Interaction

Visitation-Focused/Hotel Partner Promotions

• Room With A Brew

• Winter Visit

• Whale Fest

• Visit Sustainably

Pop Up Visitor Center

Adjustments:

Strategic Marketing Plan & Promotions Calendar

Merchant Supporting Events

• Holiday Shopping Season, Fort Bragg Food Month

Ongoing Paid Media

Home Page and E-newsletter format

Continue

• Distinctive & Differentiating Place Branding Identity

• Build Follower Value 

• Build Site Traffic Value 

Promotional Calendar

• Holiday Shopping

• Winter Visit

• Mendo Wine

• Fort Bragg Food Month

• Whale Fest

• Blues Fest

• Visit Sustainably

• Bike Race

• Specials & Deals



VisitFortBraggCa.com

MONTHLY SITE TRAFFIC
Google Analytics

• September 2024 – 8.3 K

• October 2024 – 9.9K
October – 2024 (2023 – 10K)



Room With A BrewCraft Beer Month Campaign
• Brewery Specials – Throughout October

• Room With A Brew

• Oktoberfest – On October 5

• Page Views: 1,600

• Google Ads: $3470, 2,470 clicks

• Paid Social: $183, 265 clicks



Newsletter
SEPTEMBER EMAIL

• 6,895 Sends

• 3,261 Total Opens 

• 440 Total Clicks 

• 32% Opens

• 3.4% Click Rate



Organic Social – October

Top Posts



October

- Welcome Center

- Submit Event Form

- Epperson Music Calendar

- Lodging Outreach and Mixer

Miscellaneous



Questions?

Comments?


