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Preliminary

Promotional Calendar 

2025 > 2026

Sept. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May June

Craft Beer Month

Room With A Brew

Ongoing Digital Campaign

Winter Visit

Whale Fest

Seafood

Major Promotion

- Hotel Involvement

- Landing Page

- Paid Media

- Organic Social

- Newsletter

- Conversion CTA

Minor Promotion

- Landing Page

- Organic Social

- Newsletter

Ongoing Organic Social Media

Dev.

Dev.

Dev.

Dev.

Campaign Development

Dev.

Dev.

Hike & BikeDev.

Blues FestDev.

Ongoing Mountain Bike Race and Music Festival Development

Summer EventsDev.

Aug.July

Photo ContestDev.

Dev. Kelp Fest



VisitFortBraggCa.com
MONTHLY SITE TRAFFIC
Google Analytics

• September – 7.8K

October 2025



Newsletter
October Email

• 8,041 Recipients 

• 1,430 Total Opens  

• 10.6% Open Rate

• 332 Total Clicks 

• 1.9% Click Rate 

• 17.9% - Clicks Per Open



October Social



Room With A Brew Recap and Results

Total Ad Spend: $2,025

Revenue: $5,623

City Tax: $787.30

Google Ads

• Impressions: 17,551

• Clicks: 3,129

• Cost per click: $0.61

• CTR: 2.59%

• Spend: $1,895

Social Ads: 

• 414 Link Clicks

• 30,490 impressions

• Spend: $130

Results from reporting hotels:

• Beachcomber, Beach House, Harborlite Lodge: 14 

room nights = $2,623 in revenue ($367.30 > city tax)

• Noyo Harbor Inn: 10 room nights = $3,000 revenue 

($420 > city tax)

Room With a Brew successfully 

drove high volume qualified 

engagement. With over three 

thousand clicks at an average cost of 

sixty-one cents per click, the 

campaign delivered consistent 

visibility and reliable traffic volume. 

The Maximize Clicks strategy was 

well aligned to the objective of 

increasing reach, CTR, and enabled 

efficient scaling.

Promotion Recap:

***Plans to improve: For 2026, we recommend  greater 

enticements to enter such as restaurant gift 

certificates, Skunk Train passes, etc. 



Sustaining Google Performance Max Brand Campaign
(set to cap at $750 per month for next six months)

Audience:

• California wide to western Nevada

• Ages 25-75

• Families, food/beverage, coastal vacations, 

mtn. biking, hiking, beach getaways

To Date Performance (October 1 > 

November 15):

• Clicks: 979

• CTR: 6.68%

• Cost per click: $,02

• Spend: $28.34

**As of November 15, ad spend 

increasing to $50/day. 



Miscellaneous 

Listicle: Vintage/Thrift Shopping

Beach Map finalized

New Pages:

• Hucks Sliderhouse

• Mendocino Dance Project

• Harvest Mendocino page built featuring Fort Bragg activities

• Stories: next up: Thanksgiving Coffee

Entertainment Zone Destination: Clarification > Marketing Plan in Dev

Tacos and Tequilla event

Progress on Blues Fest: 

• December 1 - Early Bird All Access Ticket Sales

• Two new special events:

• Whiskey and Blues Seafood Dinner @Harborview Bistro – Feb. 4

• Roaring 20’s Blues Fest Skunk Train Kick-Off – April 30



Questions? Comments?


