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THE IDEA COOPERATIVE

VisitFortBraggCa.com Nov. 2022 - 4170

MONTHLY SITE TRAFFIC
Google Analytics

September November

October
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November > December
Objective — Holiday Merchant Support
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Gift Guide

Promotion Calendar
2023 > 2024

January 2024

Objective — Merchant Support/Shoulder Season Visitation
Restaurant Week

February > March
Objective — Merchant Support/Shoulder Season Visitation
Whale Fest (+ wine walk, beer fest, 10K, etc.)

April

Objective — Shoulder Season Visitation
Fort Bragg Mountain Biking

TV - Fort Bragg Stories

May
« Book Early (feature event weekends)
« Summer Season Events
* Mendocino Film Festival

June
« Stay Sustainably
« Getting To Fort Bragg



[t
THE IDEA Cj COOPERATIVE

oooooooooooooo

Campaigns

NOVEMBER E-NEWSLETTER

» 5,306 Deliveries

» 2,674 Total Opens
o 427 Total Clicks
* 19 Unsubscribes

vs. Industry Average

All Campaigns
OPEN RATE
* Audience Average: 48.3%
* Industry Average (travel & transportation): 17.8%
CLICK RATE
» Audience Average: 5.2%
* Industry Average (travel & transportation): 1.8%
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Walk In & Online
» 35 stores
* 791 visitors
Online Only
« 20 stores
* 671 visitors

Campaigns




THE IDEA COOPERATIVE
Organic Social — November
Followers:
Facebook : 69,331 (+ 25)
Instagram: 22,847 (+ 63)
Reach:
Facebook : 90.3K, Engagement: 6.5K
Instagram: 10.9K, Engagement: 3.4K
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VISITOR PROFILES
» Ongoing

OUR STORIES
» Art & The Explorers
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Upcoming Events
+ Promotions
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