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Active Promotion

The Great Fort Bragg Photo Favorites Contest

Entries/Posts: 

• Coastal – 173 IG – 29 FB

• Pet – 31 IG – 5 FB

• Downtown - 16 IG – 10 FB

• Forest - 14 IG – 7 FB

• Food – 16 IG – 11 FB (over 400 total)

IG = Posts vs. Pix

Followers: 

• Instagram: 21.3 K

• Facebook: 68.3 K

Ends: August 31, 2022

https://visitfortbraggca.com/the-great-fort-bragg-photo-collection/


Campaigns

July Newsletter

• Photo Contest Lead – To engaged followers

• New Artist Profile Story

• 2,155 Opens (41.5%)

• 214 Clicks



Campaigns

The Fort Bragg Alleyway Art Project

• Collaboration with City & Alleyway Art Project

• Website currently under construction

• Site maintenance by AAP

• Guided Tours Monthly

• Self-Guided Tours Online + Printed Map

• QR codes on murals with links to site

• Launch September, 2022

https://fortbraggwalk.wpengine.com/
https://fortbraggwalk.wpengine.com/


Looking Ahead

A Message On Water Conservation
(from the students at Fort Bragg’s Dana Gray Elementary)

Launch of the Visit Fort Bragg Art & Culture Page

Shoulder Season Reach Campaign

Location Shoot Early October



QUESTIONS?

COMMENTS?

THANK YOU.


