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Promotion Calendar

2022 > 2023

June > July:
* Obijective — Increase Digital Engagement
The Great Fort Bragg Photo Collection

August:
* Obijective — Grow Followers - Story Promo #1
Paid Digital: Psychographic Targeted

September:
* Obijective — Grow Followers via Experience (families?)
Paid Digital: Psychographic Targeted

October:

» Objective — Grow Followers - Story Promo #2
Paid Digital: Psychographic Targeted

November > December 2021:
» Objective — Holiday Merchant Support
Gift Guide Campaign

Shoulder Season Reach Campaign
Objectives:

* Increase Targeted Seasonal Awareness

» Bring Fort Bragg Experience To Life
Streaming TV: Targeted TV Ads and Online Pre-Roll

January > February 2022:
» Objective — Drive Winter Visitation
Winter Visit Campaign

March 2022:
Objectives:

» Support Merchants

« Grow Dining Destination Perception
Restaurant Week

April > May 2022:

» Objective — Awareness > Nature/Environmental target

Blue Economy
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VisitFortBraggCa.com
MONTHLY SITE TRAFFIC

Apr 1, 2022 - Apr 30, 2022 .l Analytlcs
Users New Users Sessions O All Users + Add Segment Jun 21, 2022 - Jul 20, 2022
6’9 00 6,762 8’268 100.00% Users
—_— N NN | N

Overview
MNumber of Sessions per User Pageviews Pages / Session
1 ) 20 1 7’234 2 08 Users = V5. Select a metric Hourly = Day Week Month

__/\____M TN T —
® Users
600

Avg. Session Duration Bounce Rate
00:01:26 72.13% 00
SN —

0 e ® g "m
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June > July FORT BMGG

PLAN YOUR TRIP ~ EVENTS OUR STORIES ABOUT FORT BRAGG

Watch 2022 The Symposium Online

Saturday, July 2"°- 9:30 PM

WATCH FROM:

« South Coastal Trail at Noyo Headlands*

« Pomo Bluffs Park

+ Todd Point Parking Area *$20 PARKING FEE
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Mural Walking Map



https://visitfortbraggca.com/wrap-blue-economy/
https://visitfortbraggca.com/the-great-fort-bragg-photo-collection/
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QUESTIONS?
COMMENTS?

THANK YOU.

g,
THE IDEA C3 COOPERATIVE

OOOOOOOOOOOOOO




