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Promotion Calendar
2023 > 2024

July > August

• The Great Fort Bragg Photo Collection - Beaches

August

• Shop Downtown

• Fall Events

September

• Wrap Beach Bragg

• Mural Walk

• Launch Fort Bragg Beer

October 

• Fort Bragg Beer

• Visitor Profiles

• Magic Market

November > December

Objective – Holiday Merchant Support

• Winter Events 

• Gift Guide

January 2024

Objective – Merchant Support/Shoulder Season Visitation

Restaurant Week

February > March

Objective – Merchant Support/Shoulder Season Visitation

Whale Fest (+ wine walk, beer fest, 10K, etc.)

April 

Objective – Shoulder Season Visitation

Fort Bragg Mountain Biking

TV – Fort Bragg Stories

May

• Book Early (feature event weekends)

• Summer Season Events 

• Mendocino Film Festival

June

• Stay Sustainably

• Getting To Fort Bragg



VisitFortBraggCa.com

MONTHLY SITE TRAFFIC
Google Analytics

November 

December



Campaigns

JANAURY E-NEWSLETTER

• 5,338 Deliveries (+ 68)

• 2,731 Total Opens 272 Total Clicks 



Campaigns
RESTAURANT WEEK SOCIAL

PAID SOCIAL/SOCIAL ADS

• Reach: 23,678

• Clicks: 699

• Spend: $140

BOOSTED POSTS

• Reach: 10,636

• Clicks: 175

• Post Engagements: 446

• Spend: $100



Organic Social – January

Followers: 

Facebook : 69.6 (+ 300)

Instagram: 22.1 (+ 100)

Reach: 

Facebook : 189.6K (+), Engagement: 8.3K (+)

Instagram: 19.9 (+) , Engagement: 5.4K (-)

Top Posts



Whale Fest 2024

• Whale Run 5k and 10k and Fun Walk

• Downtown Wine Walk

• Rotary Club’s Beef Fest

• Symphony of the Redwoods

• Town Hall Craft Fair

• Noyo Center Whale Events & Exhibits

• Mendo Park Educational Activities

Banner Ads (last year):

• 2.5 Million Impressions

• 39,000 Clicks

• 274 Conversions (newsletter sign-ups)

• Click Through Rate: 1.56%

• Cost Per Click $0.11

This Year:

• Same Spend

• Targeting Wine, Beer + Runners/Fitness 



Comments?

Questions?


