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Promotion Calendar

2022 > 2023

June > July: 
• Objective – Increase Digital Engagement 

The Great Fort Bragg Photo Collection

August > September
• Art & Culture Content Creation

• Reach Campaign Production

October: 
• Art & Culture Promotion > Ongoing

• Reach Campaign Production (shoot this Sun./Mon.)

Paid Digital: Art & Culture Paid Social 

November > December 2021:
• Objective – Holiday Merchant Support

Gift Guide Campaign

Shoulder Season Reach Campaign
Objectives: 

• Increase Targeted Seasonal Awareness 

• Bring Fort Bragg Experience To Life

Streaming TV: Targeted TV Ads and Online Pre-Roll

January > February 2022: 
• Objective – Drive Winter Visitation

Winter Visit Campaign

March 2022: 
Objectives: 

• Support Merchants

• Grow Dining Destination Perception

Restaurant Week

April > May 2022: 
• Objective – Awareness > Nature/Environmental target

Blue Economy 



VisitFortBraggCa.com

MONTHLY SITE TRAFFIC

eNewsletter Subscribers:

 3,920 (+ 69/Mo.)



Campaigns
Art & Culture Page & Promotion
• Showcase Uniquely Fort Bragg Art & Culture

• Multi-Page “Microsite” 

• Ongoing Additions & Features

• Promotion

- Newsletter Feature

- Paid & Organic Social

https://visitfortbraggca.com/art-and-culture/
https://visitfortbraggca.com/art-and-culture/
https://mailchi.mp/a4e229b8c6f1/fort-bragg-has-never-been-closer-5899091?e=bf2092686c
https://visitfortbraggca.com/art-and-culture/
https://fortbraggwalk.wpengine.com/


Campaigns

Shoulder Season Video Reach Campaign

Objectives & Metrics:

• Expand Awareness

• Click Through Rate

• E-newsletter Sign-Ups

• Off Season Visitors

Media:

• Streaming TV

• YouTube Pre-Roll 

• Paid Social 

Creative:

Day In The Life of:

• Family

• Adventurist

• More To Come

Fort Bragg Stories:

• Numbered With Landing Pages

• Find Your Fort Bragg Story Promotion



Miscellaneous

Magic Market

Four New Stories 

(arts related)

Artist Pop Ups 



QUESTIONS?

COMMENTS?

THANK YOU.


