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Marketing Campaign
Monthly Update
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Promotion Calendar

2022 > 2023

June > July:
* Obijective — Increase Digital Engagement
The Great Fort Bragg Photo Collection

August > September
+ Art & Culture Content Creation
» Reach Campaign Production

October:

* Art & Culture Promotion > Ongoing
» Reach Campaign Production (shoot this Sun./Mon.)
Paid Digital: Art & Culture Paid Social

November > December 2021.:
» Obijective — Holiday Merchant Support
Gift Guide Campaign

Shoulder Season Reach Campaign
Objectives:

* Increase Targeted Seasonal Awareness

» Bring Fort Bragg Experience To Life
Streaming TV: Targeted TV Ads and Online Pre-Raoll

January > February 2022:
» Objective — Drive Winter Visitation
Winter Visit Campaign

March 2022:
Objectives:

» Support Merchants

» Grow Dining Destination Perception
Restaurant Week

April > May 2022:

» Objective — Awareness > Nature/Environmental target

Blue Economy
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VisitFortBraggCa.com

MONTHLY SITE TRAFFIC

Jun 1,2022 - Jun 30, 2022

Aug 1, 2022 - Aug 31, 2022

Users

4,450

e P

MNumber of Sessions per User

1.16

Avg. Session Duration

MNew Users

4,360

——— P e e

Pageviews

12,487

— T —

Bounce Rate

Sessions

5,156

————

Pages / Session

242

——— T —

eNewsletter Subscribers:

Avg. Session Duration

00:01:38
NS AN

Bounce Rate

67.28%

e e

Users Mew Users Sessions
4,479 4,301 5144
B i e e e e e P e e e T
Mumber of Sessions per User | Pageviews Pages / Session
1.76 12,601 2.45
s e e e — e ———
Avg. Session Duration Bounce Rate
00:01:32 66.29%
I NAN P e
Jul 1,2022 - Jul 31, 2022
Users Mew Users Sessions
5,801 5,691 6,697/
[ L NS B W NS B N
Number of Sessions per User | Pageviews Pages / Session
1.15 15,829 2.36
N e | e T

00:01:43 65.88%

—ee S N

Sep 1,2022 - Sep 30, 2022

Users Mew Users Sessions

4,429 4,329 5,180

_N | N =N

Number of Sessions per User Pageviews Pages / Session

1.17 11,952 2.31
i i

Avg. Session Duration

00:01:37
— AN A~

Bounce Rate

68.07%

e e e

> 3,920 (+ 69/Mo.)
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Art & Culture Page & Promotion
Showcase Uniquely Fort Bragg Art & Culture
Multi-Page “Microsite”
Ongoing Additions & Features
Promotion
Newsletter Feature
Paid & Organic Social

The Beauty
Beyond The Beach
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Discover Fort Bragg’s incredible
arts § culture scene.
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Campalgns

the fortbragg
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https://visitfortbraggca.com/art-and-culture/
https://visitfortbraggca.com/art-and-culture/
https://mailchi.mp/a4e229b8c6f1/fort-bragg-has-never-been-closer-5899091?e=bf2092686c
https://visitfortbraggca.com/art-and-culture/
https://fortbraggwalk.wpengine.com/
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Campaigns
Shoulder Season Video Reach Campaign

Objectives & Metrics:
« Expand Awareness
* Click Through Rate
« E-newsletter Sign-Ups
« Off Season Visitors

Media:
« Streaming TV
*  YouTube Pre-Roll
 Paid Social

Creative:
Day In The Life of:
Family
 Adventurist
« More To Come
Fort Bragg Stories:
 Numbered With Landing Pages
* Find Your Fort Bragg Story Promotion
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1 MARKET

FORT BRAGG POP UPS

If's ime for Fort Bragg's vibrant community of arfists and craftspeople to get their due. The City of Fort Bragg is launching a

= Pop-Up program to get the work of local arfisans into downtown shops. The goal is to have pop up shops featuring local
% i/// artists in downtown stores in time for holiday shopping and the launch of the Fort Bragg Gift Guide in mid-November.
=
=i

Here's how it works: Artist Name *

« Ifyoul :
IRy ] f youre a local craftsperson, reach out to a

& VD downtown merchant. Artist Website / URL

* If youre a merchant, reach out fo local artists
you know Shop Name *

Once you've determined what art or local crafts

will be sold at which store, fill out and submit Shop Website / URL
the form below so the Visit Fort Bragg

campaign can help promote your partnership.

|4
7

H
?
a
y
g

Date / Time of Pop Up Opening

1f you want help connecting with a shop or
artist, leave the other fields blank, and well
connect you.

Magic Market

SUBMIT

FORT BRAGG

Four New Stories

(arts related)

STAY CONNECTED

Artist Pop Ups
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QUESTIONS?
COMMENTS?

THANK YOU.
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