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Promotion Calendar

2022 > 2023
• Continue to grow followers and increase engagement

• Stave off post-covid travel decline

• Continue promotional cadence

• Wayfinding

• Monthly Stories > Promotions

• Existing + new(?) events

• Drought messaging

Note: Newsletter 9/28/2000 > Present: 400 > 3,400 Subscribers

June > July: 
• Objective – Increase Digital Engagement 

The Great Fort Bragg Photo Collection

August: 
• Objective – Grow Followers - Story Promo #1

Paid Digital: Psychographic Targeted 

September: 
• Objective – Grow Followers via Experience (families?)

Paid Digital: Psychographic Targeted 

October: 
• Objective – Grow Followers - Story Promo #2

Paid Digital: Psychographic Targeted 

November > December 2021:
• Objective – Holiday Merchant Support

Gift Guide Campaign

January > February 2022: 
• Objective – Drive Winter Visitation

Winter Visit Campaign

March 2022: 
Objectives: 

• Support Merchants

• Grow Dining Destination Perception

Restaurant Week

April > May 2022: 
• Objective – Awareness > Nature/Environmental target

Blue Economy 



VisitFortBraggCa.com

MONTHLY SITE TRAFFIC



Campaigns

Sea & Do Sweepstakes - Paid Google Banner Ads

• Targeting outdoors enthusiasts/environmentalists

• Subscribe to Newsletter to win ocean adventure experience

• Ran 4/15 – 5/18

Campaign Results

• 560,000 impressions

• 5,840 clicks

• 85 Conversions = newsletter sign-up

• $0.27 cost per click

• 18 > 32 yr. old highest CTR

• 91.1% campaign optimization score

• 84% > 91% Mobile

• Prize Kit Awarded



Campaigns

Blue Economy

Newsletter: 

• 1,265 Opens

• 177 Clicks

Learning & Opportunities

• Symposium a rousing success

• Learning Festival would benefit from additional marketing support

• Photos will help

• Blue Economy landing pages drove heavy site traffic

• Landing Page changing to Symposium videos by category









Currently In Development

Mural Walking Map

Symposium Videos Page



QUESTIONS?

COMMENTS?

THANK YOU.


