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Abstract 

Food trucks represent a temporary use of vacant or underutilised land. They have been assumed to 

increase the livability, vibrancy and attractiveness of a neighbourhood. However, no previous study has 

investigated whether this effect is reflected in property prices within the surrounding neighbourhood. 

We investigate the impact of a food truck pod on the values of single-family homes nearb . Using a 

uasi-experimental design, transaction data from Portlan , Oregon and a difference-in-difference 

ifica ion of a spatial egression mode, we fincf that food trucks actual~y represent: anegat,v 

atity, and that pToximity o a home to food tru s is penaf1se y omebuyers. The closer a ho 

o ttie food truEks, the lower is the sales price. Explanations for this effect include incr_eased parkIr.ig 

d trash issues in a neighbourhood due to food~tr'...:u::c:,k~vt:::·s:ito~r~s~. __....~---·,_,.. ____ _____.___.....-
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